
 

Ὲ ף 6̔00057                                                   Ὲ ̔  

 

 

 

 

 

 

 

 

 

厦门象屿股份有限公司 

2021 年年度报告摘要 

 

 

 

 

 

 

 

 

 



1 

致股东 

 

ᵝ қ̔ 

2021 ̆ ҉ Ȃ ѿ╤̆ ҹ ᵰױ Ḥᴋҍ ̆ ᾟ

ҍ Ҭ̆׆ ľ ᾙĿ ҹ + ľ Ŀ̆ ҉ ӊ∆ ҙ

῀ҍ≠ Ṑ ȂῈ ҙ ῀ 2021 ҉ 4,600ַ ̆ ≠

20ַ ̆ ֟ 17%Ȃ ̆ ᵰױѿ ˻ 

̆ ˻ ױ ᵝ ̆₮ט ף ҬẠ₮ҍ Ḵ Ȃ

ױ ῃ֟ҙ ̆ ױ ľ Ŀ ̆ף №ᾟױ ᴨ

ל ̆ ҩ Ȃӗ ף ȁṢל ꜛⱬ̆ ױ ľ׆

Ⱶ Ŀ ҹľᶫ ⱵᴑҙĿ̆ Ҍ Ȃ 

̆ Ҍ ᵰױ ᵄ ⇔̆ 11ַ № ̆ ױ ̆

ױ ҍ ῍ Ȃ2021 ̆Ὲ ľΈԓĿ ⅞ ̆ ױ

ԅ Ȃ Ҭ̆ ױ ⱴ ľ Ŀ ̆ ⱬ ȁ

ȁ ̆ Ȃ 

Ҥ ̆ ֟ ᶫ ̆ ꜚԑ ȁ ȁֲ ҍᶫ

ҙ ̆ ᶫ ⁞ ῃ ל Ȃ ױ ל ҹ̆ᶭ ᾟ

ҙⱵ ȁ ȁ ̆ ҍҙⱵ Ȃ ╠̆῾ҙ֟ҙ ԑ

ȁᶫ Ⱶ ȁ Ⱶ ԅ ̆ Ὲ ľ

ȁ Ⱶ ȁ ҙⱵ Ŀ ԅҌ ף ᵬ Ȃ 

Ҋ̆ ׆̆ ⌠ ╠ ̆ Ȃ ױ Һӈ̆

̆Ҍ Ῥ⇔ҙ̆ ľ ҹҕ ѿ ᶫ ⱵᴑҙĿ ╠ ̆ꜜⱬҹῃᵣ қ

⇔ ᴇṿȂ 

 

ᴍ Ὲ  

Ԋ ̔ қ 

2022 4 19  
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第一节 重要提示 

ѿȁ ῃ ̆ҹῃ ԅ Ὲ ȁ Ⱶ ’

⅞̆ ⌠҉ ├֜ ̂www.sse.com.cñה ῃ Ȃ 

 

ԋȁ Ὲ Ԋᴪȁ Ԋᴪ Ԋȁ Ԋȁ ֲ Ḡ ῤ ȁ‰ ȁ

̆Ҍ Ẋ ȁ ̆ ҩ≢ ᴋȂ 

 

҈ȁ ₮ Ԋ ’ 

₮ Ԋ Ⱶ ₮ Ԋ  ₮ Ԋ  ֲ  

Ԋ ḍ  ῈԊ қ 

 

ȁ ᴪ ԊⱵ ̂ ᴩ̃ҹ Ὲ ₮ΐԅ ‰ Ḡ Ȃ 

 

ԓȁ Ԋᴪ‗ ≠ № Ὲ  

Ὲ 2021 ≠ № ҹ̔ץ № ҹ ̂Ҍ

Ὲ Ғ ᴍ ̃̆ ῃᵣ қ 10 ≠5.1ᾝ̂ ̃̕ Ҍ Ὲ

Ȃ 

≠ № ֜Ὲ 2021 қ ᴪ Ȃ 
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第二节 公司基本情况 

ѿȁ Ὲ  ׃

Ὲ ’ 

 ҉ ֜ ף    ╠  

A  ҉ ├֜   600057 ᴍ 

 

ֲ  Ԋᴪ ӥ ├ԊⱵף  

   

ⱲῈ  
ף 99

Ҭ E 9  

ף 99

Ҭ E 9  

 0592-6516003 0592-6516003 

Ḥ  stock@xiangyu.cn stock@xiangyu.cn 

 

ԋȁ Ὲ Һ ᴪ Ⱶ  

̂ѿ̃ 3 Һ ᴪ Ⱶ  

ᵝ̔҆ᾝ  ֲ̔  

 2021  2020  
҉  

⁞(%) 
2019  

֟ 9,583,422.06 8,736,465.96 9.69 6,573,245.78 

ԍ҉ Ὲ қ  ֟ 1,721,425.75 1,496,468.80 15.03 1,358,397.77 

ҙ ῀ 46,251,623.01 36,021,478.35 28.40 27,241,168.16 

ԍ҉ Ὲ қ ≠  216,026.82 129,966.68 66.22 110,596.16 

ԍ҉ Ὲ қ

≠  
214,628.64 130,484.20 64.49 107,258.75 

ꜚ֟   542,000.06 127,950.55 323.60 414,015.20 

ⱴ  ֟ ̂%̃ 17.14 10.76 
ⱴ6.38ҩ 
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҈ȁ қ ’ 

̂ѿ̃ ╠ѿҩ қ ȁ ‗ ᴨᾢ қ

≢ ‗ ᴍ қ ╠ 10 қ ’ 

қ ̂ ̃ 48,044 

╠҉ѿ қ ̂ ̃ 40,139 

‗ ᴨᾢ қ ̂ ̃ 0 

╠҉ѿ ‗ ᴨᾢ қ ̂ ̃ 0 

ᵝ:  

╠ 10 қ ’ 

қ  

̂ῃ ̃ 

ῤ 

⁞ 
 

ᶛ

(%) ᴆ

ᴍ  

ȁ

‟ ’ қ 

 ᴍ 

  

Ὲ  -43,149,000 1,122,603,723 52.03 0  
  

ֲ 

Ҭ Ὲ  46,553,379 71,248,161 3.30 0  
  

ֲ 

ῃ Ḡ ԓ ҈  -1,000,076 62,999,850 2.92 0    ῒז 

Ὲ  0 50,226,994 2.33 0  
  

ֲ 

Ҭ ῾ ֟ҙ

̂ ᴩ̃ 
43,149,000 43,149,000 2.00 0  

  
ῒז 

ῃ Ḡ ѿѿ  11,276,711 33,797,340 1.57 0    ῒז 

֟ Ὲ  0 30,388,100 1.41 0  
  

ֲ 

ῃ Ḡ ѿԋ  15,678,200 16,869,300 0.78 0    ῒז 

Ҭ ᴍ Ὲ

̇

├  

14,410,314 14,410,314 0.67 0  

  

ῒז 

ᴍ Ὲ

̇ Ḡ 1105  
13,756,962 13,756,962 0.64 0  

  
ῒז 

҉ қ῏ ῏ ѿ ꜚ  

֟ Ὲ Ὲ ῃ

Ὲ ȂῈ ҉ ῒז қӊ ῏ ῏

ԍȇ҉ Ὲ Ⱳ Ȉ ѿ ꜚֲȂ 

‗ ᴨᾢ қ

 
 

 

̂ԋ̃Ὲ ҍ қӊ ֟ └῏  

Ś   ǴҌ   
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̂҈̃Ὲ ҍ └ֲӊ ֟ └῏  

Ś   ǴҌ   

 

̂ ̃ Ὲ ᴨᾢ қ ╠ 10 қ ’ 

Ǵ  ŚҌ   

 

ȁ Ὲ ṽ├ ’ 

Ś  ǴҌ   

 

̂ѿ̃Ὲ ‰ ₮ ṽ├ ’ 

1ȁῈ ṽ├ ’ 

ᵝ:ַᾝ  :ֲ  

ṽ├ ף    ⌠  
ṽ├

ᵩ  

≠

̂%̃ 

ᴍ Ὲ Ὲ

2020 Ὲ ṽ├̂ ѿ  ̃
20 01 163113 2025/1/15 8 3.95 

ᴍ Ὲ Ὲ

2020 Ὲ ṽ├̂ ԋ  ̃
20 02 163176 2025/3/2 12 3.65 
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ṽ├ ף    ⌠  
ṽ├

ᵩ  

≠

̂%̃ 

ҙḠ ᴋῈ

2022 ᴍᶫ 1 ѿ

֟ ҙ  

22 1

ABN001  
082280285.IB 2022/9/26 0.01 - 

̔ ᴍ Ὲ 2019 ѿ Ҭ ễט ̆ ֲ ễ

ט ט ≠ӊט Ȃ 

3ȁ ῤṽ├ ט ᾫט ’ 

̂1̃Ὲ ṽ├ט ᾫט ’ 

ṽ├ ט  ᾫט ’  

ᴍ Ὲ Ὲ

2020 Ὲ ṽ├̂ ѿ ̃ 

Ὲ ԍ2021 1 15 ԅט 2020 1 15 2021

1 14 ≠ Ȃ 

ᴍ Ὲ Ὲ

2020 Ὲ ṽ├̂ ԋ ̃ 

Ὲ ԍ 2021 3 2 ԅט 2020 3 2 2021

3 1 ≠ Ȃ 

ᴍ Ὲ Ὲ

2020 Ὲ ṽ├̂ ѿ  ̃

Ὲ ԍ2021 11 5 ԅט 2020 11 5 2021

11 4 ≠ Ȃ 

̂2̃ ṽ├ ᴑҙṽⱵ ΐט ᾫט ’ 

ṽ├ ט  ᾫט ’  

ᴍ Ὲ 2019 ѿ Ҭ ט   

̔ŵῈ ט ∆ ‰ ₮ ṽ├ ṽ├ ⌠ /≠ ̕

ŶῈ ‰ ₮ ṽ├ ῒזṽ├ ’ ט⌠ ᾫט Ȃ 

 

4ȁ ῤḤ Ὲ ṽ├ᵬ ≠ ֟

4
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第三节 管理层讨论与分析 

ѿȁ ῤῈ Ԋ׆ ҙⱵ ’ 

̂ѿ̃ ל  

1ȁ ל Ԉ  

└ ҙ֟ṿ ῃ ҕ ѿ̆└ ҙ Ỳ ԅ ᶫ

Ⱶ Ȃ Ғҙ ̆ ԓ ̆ ᶫ Ⱶ 1 40 ҆

ַ Ȃ ᶫ ᴑҙ₡Ṣ ȁ Ⱶȁ ȁ ᴨל ̆Ҭ CR42

2016 1.21% 2020 3.59%̆ 31%̂ῒҬ

0.28% 0.91%̆ 35%̃̆ᵖ CR4 ̆Ҭ

CR4 ȁ ȁ ҉ΐ Ȃ 

Ҭ̆ ᶫ ᴑҙ ԅ ľᴰ Ŀ ľᶫ

Ⱶ Ŀ ̆ ᶭ ľ֟ҙ Ŀ Ȃ 

  

图 1 大宗供应链市场规模及中国 CR4 市场占有率 图 2 厦门象屿营业收入及市场占有率 

2ȁ  

└ ҙᴑҙ Ғҙ ȁ ̆ ᶫ ȁ֟ № ľᴇ

ᵞ Ŀ ҹ ⱴ ᵣᶫ ľ ῃȁ Ŀ̆ ᶫ ȁ֟ № ȁ

ȁ ᴨ ȁ Ḃ ȁ ῃ ₮ Ȃ 

                                                             
1 ᶫ Ⱶ = ҙᴑҙ ҙ ῀+ Ȃ 

2ΐᵣ ̔ ֟Ҭ ȁ ȁ ᴍȁ Ȃ 
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图 3 客户需求变化及服务主体演变 

̂ԋ̃ ҙⱵ ≠  

ᵟ ף ̆ ᴨ ľ ȁ ȁҙⱵ ȁ ≠ Ŀ̆

ⱳ ԅ ľᴰ Ŀ ľᶫ Ⱶ Ŀ ̆ Ⱶ ⱬ ᵈ̆ ΐ

ľῃ֟ҙ Ⱶ Ŀ̆ ľ֟ҙ ĿȂ 

1ȁҙⱵ  

̂1̃  

└ ҙᴑҙᵬҹ ̆ ᴨ ̆└ ҙᴑҙ Ⱶ

 Ȃ҉ץ50%

表 1  制造业企业客户和贸易商客户对比表 

 └ ҙᴑҙ   

Ḥ 
ᵣ ֲ̆ ̆

ᵞ̆ Ḥ Ȃ 

ᵣ ̆ ̆ ᵞ̆

̆ Ḥ Ȃ 

 

 ᾝ ץ̔ № ȁ ȁʟ ȁ

Ḥ ѿ ⱵҹҺ̕ 

 ̔ҹ ֟̆

ᶫ ⱵȂ 

 ̔ץ № ҹҺ̕ 

 ᵞ̔ץ ӯ ᴇ ҹҺ̆

ᴇ ᴪ ῀̆ ᴇ ᴪ ₮̆

Ȃ 

Ὲ ҍ ֟ȁ῾֟ ȁ ֟ҙ ᴑҙ ԅ ᵬ῏ ̆ Ḥ

̆ ̆Ὲ Ṣ ᴨ̆ל Ⱶ ⱬ̆ Ⱶ ᵈ Ҭ └ ҙ

ᴑҙ̆ Ȃ 

̂2̃  

׆ ₮ ̆ ľ ȁ ‰ ȁ ȁ

Ŀ ֟ȁ῾֟ ȁ ᵬҹҺ ֟ ȂῒҬ ֟Һ ȁ
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ȁҌ ̆῾֟ Һ ȁ ȁ ȁ ̆ Һ ȁ ȁ

Ȃ 

Ὲ ֟ ᾝ̆ ̆ ֟ 2%-3%̆ΐ ‖ ⱬ

ⱬȂ 

 

图 4 厦门象屿 2021 年度经营商品毛利构成 

̂3̃ Ⱶ  

Ὲ ᶭ ľ ѿĿ ᶫ Ⱶ ̆ ̆ҹ ᶫ └ ᶫ

‗ ῃ ѿ Ⱶ̆ № ȁ ⌠ ῃ ȁ ȁᶫ ȁ◄℗

ⱴ ȁḤ Ȃ 

֟ҙ ҉Ҋ ľd ⱵĿ̆ ΐ ľῃ֟ҙ Ⱶ Ŀ̆

֟ȁ῾֟ ȁ ֟ҙ ԅ ̆ ԅ ľ ⱵĿ⌠ľ ⱵĿ

Ῥ⌠ľῃ֟ҙ ⱵĿ Ȃ 
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Ὲ ľῃ֟ҙ Ⱶ Ŀ ⱳ ⌠ ֟ȁ῾֟ ȁ ֟ҙ ⱵҬ̆

ԅΐ №֟ҙ Ⱶ ̆ΐᵣ Ҋ̔ 

̂1̃ ֟ҙ Ⱶ  

Ὲ ֟╠ȁ֟Ҭȁ֟ ̆ Ⱶȁ῾ҙ ȁ Ữȁ ȁ ᶫ

ȁ ⱴ ῾ҙ ԍѿᵣ Ⱶ Ȃᶭ 7 ȁדỮȁ

Ⱶᵣ ̆ҹ ᴍȁ ȁ ȁ Ῑ ȁ ⱴ ᴑҙ ᶫ

ѿᵣ ᶫ Ⱶ̆ ҆ ̆ A ῃ֟ҙ Ⱶ Ȃ 

 

图 6 厦门象屿粮食全产业链服务模式 

̂2̃ ֟ҙ Ⱶ  

Ὲ ҍ ȁⱬ ȁ ᾥȁ ȁ ȁ қ ȁҬ ҙȁ ȁ

ҙ ԅ ᵬ῏ Ȃᶭ ᵬ ᴨ̆ל Ⱶ ⱬ̆Ὲ Ҭ

└ ҙᴑҙ̆ ȁ ȁ ȁ ̆ ԅῃ ᶫ Ⱶ̂

̃ Ȃ 

Ὲ ⱳ ῃ ᶫ Ⱶ̂ ̃ ȁ ֟ҙ ̆

ⱴ 12ҩ̆ ≠ № ᵬ ̆ № ≠ Ȃ 
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图 7 厦门象屿全程供应链管理服务（虚拟工厂）模式 

̂3̃ ֟ҙ Ⱶ  

Ὲ ҍ҉Ҋ ᵬ̆ ᴨ ̆ᶭ ȁ Ⱶ

ⱬ ᶫ Ⱶ̆ ῃ ╠↓̕ ȁ ֟ ҙⱵ ᵝ ῃ ╠↓Ȃ

ȁ ᾥ ȁ ȁҬ ȁҬ ȁ ȁ ȁ ⱬȁҬ

ȁҬ ȁҬ ȁ ⱬ Ὲ ᵬ Ȃ 

̂4̃ ֟ҙ Ⱶ  

Ὲ Ғ ᾣᴟң ̆ ȁ ȁ ȁ ȁ ᴆ ֟ ̆ ᶫ

ҙⱵ ̆ ҈ ᶫ ≠ 100%Ȃ 

̆ ľ҉ ȁҊ ȁҬ Ŀ ̆ ľ ῤ

ȁ ῤ ⱴ ȁҊ ᶫ Ŀ ῃ֟ҙ Ȃ ╠̆Ὲ ҍ

ҙȁҬᴯ ᴍȁ ȁ ҙȁ ᴑҙ ԅ ᵬ῏ ̆ῒҬ

ᴍ 15%̆ 1.55҆ Ȃ 

ᾣᴟ ̆ ҉ ᴍȁ ᴍȁҬ ᴍȁ ȁ ᴑҙ̆Ҋ

ᴨ EPC ȁ ̆ ᶫ ȁ ȁ ѿ ‗ Ȃ 
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图 8 厦门象屿新能源产业链服务模式 

̂҈̃Һ ҙⱵ  

Ὲ ⱬԍ Ⱶȁ ȁ Ⱶȁ ̆ Ῑԅѿ

ȁҒҙ ľ Ŀ̆ѿ ȁ ȁ Ⱶ ȁ֟ҙ

ҙⱵ ̆ ѿ ľ Ŀ ȁ ȁ Ⱶ ҩ ȁ ̆

ȁ Ⱶ̆ ԅ ľ Ⱶ + Ŀ Ȃ 

1ȁ Ⱶᵣ  

Ὲ ῃ Ữᴑҙד ̂ 3ᵝ̃ȁ 5A ᴑҙ̆ ҙῤ ᾢ ľῈȁץ ȁ

ȁדĿҹ Ⱶᵣ ̆ ԅ҈ Һᵣ̂ ᴰȁ ȁ

῾֟̃̆ ѿ Ғҙ ȁ Ⱶ ̆ ҹ ᶫ ȁῃ ȁ └

Ⱶ ‗ Ȃ 

表 3  厦门象屿物流资源及能力 

 ⱬ 

 

15ҩ ̂ 12ҩȁ 3ҩ̃̆ Ҭ ̆ 47 Ғ

̂ῒҬ 8 ̃ȁ 250҆ ד ȁ 2.6҆ҩ ̆

ⱬ 1,600҆ ̆ ҙ╠↓̆ ľ қȁ — Ŀľ —Ԑ Ŀ ᴨ ȁ ֟

Ȃ 

Ὲ  Ҋ 800 ̆ 10҆ ̕ ҉ ̆ 4҆ Ȃ 

 

ҍҬ ȁ ȁ Ԑ ȁ ᴨ ᴑҙ ᵬ̆ ⱬ̆ ῤ

2,000 ҆ ̆ -Ҭ 500 ҆ Ȃ 1 ң

̆ ľ + ᵬĿ ⱬ Ȃ
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 ⱬ 

Ữד  

7 ד̆ ⱬ 1,500҆ ̆ῒҬ ד 1,000҆ ̆ 8 Ғ

̕40ҩ ד ד̆ ⱬ 300҆ ̆ Ữ֟ ȁ ȁ῾◐֟ ȁ

̕5ҩ ̆ 40҆ ד῀‰̕ 2,500 Ȃ 

 

图 9 厦门象屿覆盖全国、连接海外的网络化物流服务体系 

2ȁ Ḥ ᵣ  

Ὲ ľ ȁ Ⱶ ȁ ҙⱵ Ŀ҈ ӈ̆ᶭ ҙⱵ

ȁ ȁү ̆ ҍҙⱵ Ȃ 

ҙⱵ ̆Ὲ № Ⱶ ȁ Ⱶ ȁľ Ŀ ᶫ

Ⱶ ץ̆ ῾֟ ҹ ̆ҍ ῍⇔ľ ῾ҙ֟ҙ ԑ

Ŀ̆ ⱬԍ ѿҩұ ֟ҙ╠ ȁҬ ȁ ľץ̆ ֟ҙ ȁ ד

ȁ ֟ҙ Ŀҹ ľ῾ҙ֟ҙ ԑ ĿȂ 

Ḡ ̆ Ⱶ ȁֲⱬ ȁ ῏ ȁ ȁ ҍ ֟

ѿᵣ Ḡ ᵣ ̆ ҙⱵ ῃ ᵝ Ȃ 

‗ № ̆ ᴑҙ № ȁ № ҍ ̆ ȁ№ ȁ

ҙⱵ ȁ ̆ Ⱶ ‗ Ȃ 

3ȁ ᾝ Ⱶᵣ  
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Ὲ ҍ ȁḠ ȁ├ ȁḠ Ḡ ᵬ̆ҺᵣḤ ṽ

AAA ̆ Ḥ ַ Ȃ ץ̆ ҹ ̆

ȁ ȁ ȁֲ ̆ҹ ᶫ ȁḂ ғ ῃ ᶫ ֟ Ȃ 

Ὲ ľ Ŀ ᶫ Ⱶ ̆ ₮ľ ȁ ד ȁ Ŀ ֟

̆ҍ ̆ ԅ ד ҙⱵ Ȃҍᴰ ᶫ

Ⱶ ̆ Ҋ̆Ὲ Ҍ Ḥ̆ ₮

Ғҙ ⱬ̆ץ Ḥ ̆ꜛⱬ ᵞ ̆ ԅ ץ

Ⱶ ̆ ץ Ⱶ Ȃ ╠̆Ὲ ľ Ŀ ᶫ

Ⱶ ̆ Ḥ 25ַᾝȂ 

 

图 10 厦门象屿“屿链通”数字供应链金融服务平台 

4ȁῃ ᵣ  

Ὲ ȁ ̆ ᵬҹ ֟ⱬ̆ └ ҙᴑҙ

̂ ̃ȁ ̂ ̃ȁ ᵣ ̂ ̃̆ ̆

̆ Ḡ Ȃ 

̆Ὲ Ḥ ⁞ṿ ҙ≠ ᶛ ᵞ̂2019-2021 №≢ҹ 4.64%ȁ4.48%ȁ

1.96%̆ᴨԍ ҙ ̃̆ └ ̆ ≠ ̆ROE Ҍ

̆ ≠ ̆ Ҍ Ȃ 
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图 11 厦门象屿业务过程中的主要风险及应对手段 

ԋȁ ῤ Ԉⱬ№  

Ś  ǴҌ   

̂ѿ̃ῃ ⱬ 

Ὲ ֟ȁ῾֟ ȁ ȁ ֟ҙ ԅѿ ᴨ ᵬᴑҙ̆

ԅ ῃ ҙⱵ ȂῈ ҍ ῤ ҉Ҋ ȁ ᶫ ȁ ȁ

Ⱶ ԅ ᵬ῏ ̆ ԅү ֟ҙ ȁḤ ȁ ȁ ȂῈ

ȁҙⱵ ̆҉ ᴇ ⱬȁҊ № ⱬȁᶫ Ⱶ ⱬ

Ҍ Ȃ 

̂ԋ̃ Ⱶ ⱬ 

Ὲ ₡Ṣ Ғ ᴨ̆ל ȁῈ ̆ ԅ ῃ ȁ

Ⱶᵣ ȂῈ ѿ Ғҙ ȁ Ⱶ ̆ ҹ ᶫ ȁ

ῃ ȁ └ Ⱶ ‗ ̆ ԅľ ֟ Ŀľ

Ŀľ қ Ŀľ Ŀ ҩ Ȃ 

Ⱶᵣ ̆ Ⱶ ̆ Ὲ

ΐ ᵬ ̆ Ὲ ᵣҙⱵ ΐ ̆ Ḇ ԅῈ

֟ȁ῾֟ ȁ ᶫ ҙⱵ Ȃ 

̂҈̃ᵣ ⱬ 

Ὲ ᵟ ᵣ ̔ └ ҙᴑҙᵬҹ ̆ ľ ғ Ŀ

ᵬҹҺ ֟ ̆ ֟ ᵞ ȂῈ ҈
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̂ѿ ҙⱵ ȁ ȁ ̃Ȃ ΐᵣ ≢ҍ ̆Ὲ

‰῀ ᵀ └̆ Ḥ ̆ ᵀ ⱬ̆ ≢ Ḥ ̕ ꜚ

Ḡ ̆ ̆ ΐ̆ ᴇ ̕ ‰῀└ ̆ľ

ȁ ȁ Ŀ҈ № ̆ľҌ ȁҌ ֲȁҌ Ŀ ľ̆ד ȁט ȁ ȁ

Ŀ ѿ ̆ Ȃ 

̂ ̃ ᶫ Ⱶ ⱬ 

Ὲ ׆ ̆ᶭ ҙⱵ ȁ ȁү ̆

ȂῈ ԅ ᴑҙ № ȁ ῏ ȁ ȁ Ⱶ ȁֲⱬ

ῤ ᵣ ̆ ԅ῾ҙ֟ҙ ԑ ȁľ Ŀ ᶫ Ⱶ ȁ

Ⱶ ȁ ѿ ↓ ̆ ҙⱵ ȁῤ

ȁ № ̆ꜛⱬῈ ѿ ȁ Ⱶ ȁ ҙⱵ Ȃ 

̂ԓ̃ ֟ҙ ⱬ 

Ὲ ԅľ ȁҒҙ Ὲ ȁѿ Һᵣ Ŀ҈ ᵣ ̆ ҍ

ᵬȁ Ὲ ̆ 50 Ғ ֲ ̆ ֟ ֟ȁ

῾֟ ȁ ҈ ȂῈ ȁ Ⱶȁ ȁ ȁֲⱬ ᶫ ̆

̆ ⱴ ̆Ҍ ⱬȂ 

̂Έ̃Ғҙ ᶫ Ⱶ  

Ὲ ֲ Ῑҍ ̆ ԅѿ ȁҒҙ ᶫ Ⱶ ױז̆ ᵬ

ү ȁ ⱬ ȁҒҙ ̆ΐ Ғҙᶫ ‗ ⱬȂ 

Ὲ ꞉ ̆№≢ԍ 2020 ȁ2022 ₮ ꞉ ⅞̆ Ὲ

꞉ └̆ ꞉ 8%̆ ꞉ᴍ ֲ ѿ ҙⱵ ẁ ̆

Ῥ⇔ҙ ̆ ֲ ȁ ᶫֲ Ḡ ̆ ⌠ ⇔ҙ ҙȂ 

҈ȁ ’ ҍ№  

̂ѿ̃Ὲ Һ  

2021 ̆Ὲ Ὲ ̆ ҙ ῀ 4,625ַᾝ̆

28.40%̕ ≠ 21.60 ַᾝ̆ 66.22%̕ⱴ  ֟ 17.14%̆

ⱴ 6.38 ҩ № ̕ 0.93 ᾝ/ ̆ 72.12%̕ ꜚ֟  54.20

ַᾝ̆ ⱴ 41.40 ַᾝȂ2021 ̆Ὲ ֟ ṽ 67.31%̆ ⁞ 2.35 ҩ № ̆
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ԍ ҙ ᴨ Ȃ2021 ̆Ὲ ≠ ȁ 65%̆ ҙ ῀ ̆

̆ ľΈԓĿ̂2021-2025 ̃ ⅞ Ȃ 

2021 ̆Ὲ ⱬ ̆ 10 ῀ȇ ȈҬ 500 ̆ 32

ᵝ̆ꜛⱬ ῀ȇ Ȉҕ 500 ̆῀ ῃ ᶫ ⇔ ҍ

ᴑҙȁҬ ᴨ Ⱶ ȁ ҂ ῾ҙ֟ҙ ᴑҙ̆ҺᵣḤ AAA Ȃ 

1ȁҺ  

Ὲ ᶫ ҙⱵ ȁ ң ̆ ԑ ԑꜚȁ

ԑḆ ̆ Ҋ̆Ὲ ֟ȁ῾֟ ȁ ᶫ

Ȃ 

̂1̃  

2021 ̆Ὲ Һꜚᴨ ֟ ȁҙⱵ Ⱶ ̆ ⱴṿ ҙⱵ ֟ ̆

꞉ҙⱵ Ⱶȁѿᵣ Ⱶȁ Ⱶ̆ ᵝ Ⱶ ̆ ⱴ

Ⱶᴇṿ̆ ≠ ̆ 2ַ ̆Ḡ ̕ ҙ ῀ 4,489ַᾝ̆

28.14%̕ ≠ 86ַᾝ̂ ῒҬ Ⱶ ȁ ȁ֜ ҹ 40%ȁ30%ȁ30%̃̆

ⱴ 25ַᾝ̆ 40.75%̕ ≠ 1.93%̆ ⱴ 0.17ҩ № Ȃ 

ΐᵣ Ҋ̔ 

 
 

̂҆ ̃ 

ҙ ῀ 

ַ̂ᾝ̃ 

ҙ  

ַ̂ᾝ̃ 
≠  

҉ ⁞ 

ҙ ῀ ҙ  ≠  

֟ 9,270 2,928 2,887 1.38% 22.40% 22.22% ⱴ 0.14ҩ №  

῾֟  1,452 440 421 4.40% 10.69% 10.89% ⁞ 0.17ҩ №  

 8,428 1,090 1,064 2.38% 57.18% 56.42% ⱴ 0.47ҩ №  

ῒ53.77% 54.70% 2.08% 30 31 - ז ⱴ 0.59ҩ №  

 19,150 4,489 4,402 1.93% 28.14% 27.91% ⱴ 0.17ҩ №  

֟Һ ȁ ȁҌ ȁ ȁ ֟ ̆ῒҬ ȁ ȁҌ

№≢ҹ 5,425 ҆ ȁ2,122 ҆ ȁ1,492 ҆ ̕῾֟ Һ ȁ ȁ ȁ

֟ ̆ῒҬ 1,254 ҆ ̕ Һ ȁ ȁ ֟ ̆ῒҬ

7,406 ҆ ȂῈ ҈ Ҋ ≠ ̆ ֟ ≠

47%̆ῒҬ ȁ ȁҌ ≠ №≢ҹ 13%ȁ13%ȁ16%Ȃ 

̂2̃  

2021 ̆ ҙ ῀ 73.55 ַᾝ̆ ≠ 7.87 ַᾝ̆ ≠ 10.70%̆

ΐᵣ Ҋ̔ 
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 ҙ ῀ַ̂ᾝ  ̃ ҙ ַ̂ᾝ̃ ≠  
҉ ⁞ 

ҙ ῀ ҙ  ≠  

 58.27 53.03 8.98% 34.80% 38.44% ⁞ 2.39ҩ №  

῾֟  3.71 1.82 51.03% -34.59% -28.17% ⁞ 4.38ҩ №  

 11.56 10.83 6.36% 33.46% 44.28% ⁞ 7.02ҩ №  

 73.55 65.68 10.70% 27.76% 35.86% ⁞ 5.33ҩ №  

̆ ľҬ ĺ ȁ ȁ Ŀ 631҆ ̆

T 1,859҆ ̆ ῏ 1,929҆ ỮҙⱵד̆ 672҆ Ȃ

≠ 5.23ַᾝ̆ 6.46%̕ ≠ 8.98%̆ ⁞ 2.39ҩ № ̆ѿ

ȁ ȁ ̆ ≠ ȁ ҙⱵ

̆ ѿ Ὲ ҹ ᴍ ̆ ᵞ Ȃ 

῾֟ Ҋ ľ ῾֟ ĿȂ 

2ȁ ῾֟  

̂1̃ ῾֟ 

Ԋ῾ҙῃ֟ҙ׆֟῾ Ⱶ̆ ῤ ҙ ῀ 301ַᾝ̆ 11.50%̕

≠ 4.04 ַᾝ̆ 15.74%̆ ῾֟≠ ̆ Ẓ ԍ Ữ ȁדỮ

Ⱶᴨ ҹῃ֟ҙ ᾝ Ⱶ ̂ ῃ ῾֟ ȁ Ữ Ⱶȁ ᴪ Ⱶȁ

Ⱶ ̃̆ΐᵣ Ҋ̔ 

῾֟ ̆ 1,200҆ ̆ ҙ ῀ 294ַᾝȁ ≠ 11.52ַᾝ̕

ҙⱵ 117҆ ̆ 60%Ȃ 330҆ 2̆022 3

700҆ Ȃ 

῾֟ ̆≠ ̆ҹ ᶫ Ⱶ̆ 201҆ ̕

Ữ ȁ ȁדỮȁ₮ ҙⱵ 731҆ ̆ῒҬ Ữ Ữד 453҆ ȁ

₮ 200҆ ̆ Ҋ 40%̆ ῾֟ ҙ ῀ȁ ≠Ҋ 30%Ȃ 

̂2̃  

Һ Ⱶ̆ɰ Ғ ̆ ҹ ᶫ ȁ

֟ ȁ ȁ ֟ Ⱶ̆ ῤ ҙ ῀ 18.70 ַᾝ̆

45%̕≠ 523҆ᾝ̆ 41%Ȃ 

2021 ̆ ⱬ≠ ̆ 508҆ ̆ 2%̕⌠

769 ҆ ̆ Ữד97%̕ 384 ҆ ̆ 157%̆

Ȃ 
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̂ԋ̃Ὲ ᵬ  

2021 ̆Ὲ ľΈԓĿ ⅞ ̆ ҙⱵ ̆ Ⱶᵣ ̆

̆ Ⱶ ⱬ̆ ľ ᴨ ȁ ⱬ Ŀ̆ ῀ ̆

ԅץҊ ᵬ̔ 

1ȁ Ⱶᵣ ̆ ῃ֟ҙ ⱬ 

̂1̃ Ⱶ  

῾֟ ᶫ ̆ ᵬ 108ҩ̆ ľ ´Ŀ ̆ ⱬ̆

̕ ȁ ȁ ̆ 1,200 ҆ ̕

ҙⱵ̆ ׆ ⌠ ȁ ⱴ ֟ҙ ᵈ̆ ֟ȁ ≠Ȃ 

֟ᶫ ̆ ȁ ֟ҙ └ ľῃ ᶫ Ⱶ Ŀ̆

12ҩ̆ 1,000ַᾝ̆ ≠ № ᵬ ̆ ≠ ̕

ῃ Ғ ᶫ ῃ ֟̆ ̆ ҹ ̆

̕ ҉ ῤ ⱬ̆ Ҋ ֟ ̆ ᶫ

Ḡ ֟ ̆≠ Ȃ 

ᶫ ̆ᶭ Ⱶ ⱬ̆ ҍ ȁ ᵬ̆

ῤ ҙⱵ ̆ 7,000 ҆ ̕ ᶫ ̆ ҙ

Ⱶ ҙ ῀ 35%Ȃ 

ᶫ ̆ ľ ĺ ȁ ȁ ֟ Ŀ ⱴ ̆ ȁ ȁ

̆ ⱬ̆ ȁ ȁ ֟ ̆≠

200%Ȃ 

̂2̃ Ⱶ  

̆ ᴪ 4҆ ̆ 470҆ ̆ ҙ ῀

5ַᾝȂ 

̆ ̆ ѿ ̕ ᶏ ̕ⱴ

ᵬ̆ ҍῈ ֟ ȁ ȁ῾֟ ᶫ ľ ꜚĿץ

ľ ꜚĿȂ 

̆ ľ ⱬ + ⱬ Ŀ ̆ ꜚҍ ȁ ᴑҙ

ᵬ̕ ң ̆ ⱬ Ȃ 

Ữד ̆ ȁ ̆ⱴ Ữד ᴨ ̆ 2ҩ ֜

◓ ̆ ֜◓ 9ҩ̕ 9ҩ ד ד̆ 40ҩȂ 
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2021 ľῈȁץ̆ ȁ ȁדĿҹ Ⱶᵣ Ҍ ̆ľ ꜚĿ

̆ Ⱶ ⱬҌ ̆ 200҆ ̆ ֟

211҆ ̆ 1,000҆ Ȃ 

̂3̃ Ⱶ  

ľ Ŀ ᶫ Ⱶ ̆ ҍ ̆ ד

ҙⱵ ҹ̆ Ḥ 25ַᾝ̆ ȁ ȁ ȁ ȁ ȁ

Ȃ 

2ȁ ̆ ѿ ѿ ҙⱵ  

Ὲ ⱬ ꜚҙⱵ ̆ ľ ֟ҙ ȁ ȁ Ŀ̆

Ҍ ᶫ Ⱶ ⱬȂ 

ѿ ȁ ȁ ᶫ Ὲ ̆ ̆ ֲ

̆ ѿ ꜛⱬᶫ Ⱶ ⱬ ᵈȂ 

ԋ ľҬ ĺ ĿľҬ ĺ ĿľҬ ĺ ĿľҬ ĺ Ŀ ̆

҉ ȁ ȁ ȁ ȁ ȁ ȁ ̆

֟ ⱬ̆ Ҭ ᵣ ᶛ 15%Ȃ 

҈ Ҭ ↓ ̆ 240↓Ȃ 

ľ 250҆ Ҍ ‚ ѿᵣ Ŀ ֟̆֟ ≠ ̆

Ὲ ᶫ ҙⱵ ̆≠ Ȃץ Ⱶ ҹ ̆ ד ȁ

῏ȁ ̆ҹ҈ѿ ȁⱬאל ȁ ȁ Ҭ ᴑҙ ᶫ

ῤ ȁ ȁ ῏ȁדỮ ⱵȂ 

ԓ ⱬ ₮ ̆ ꞉ └̆ ֟ ₮ ȂῈ ₮ 129

ַ ᾝ̆ 34%̆ῒҬ 109ַ ᾝ̆ 36%̆ Ḡ ל Ȃ 

3ȁ Ⱶ ⱬ̆ꜛⱬ  

ѿ Ԋ ᴪ̆Ҋ ⱲῈ ̂DTÕ̆ Ḡ

⅞ Ȃ 

ԋ ҍ ῍⇔῾ҙ֟ҙ ԑ ̆ῒҬ ֟ҙ ῤ

̆ľῐῐ ῾ĿAPP ҉ ̆ ץ ҹ῾ ᶫ ȁ῾ ȁ Ⱶ̕

ꜚ ד ̆ ₮WaaS3 ̆ ד ҍ ҈ ד

Ⱦ
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‰ Ȃ ╠̆ ῾ ᶛ 30%̆ ľ ´Ŀ ץ̆

ҹ ̆ ῃ Ȃ 

҈ Ⱶ ̆ ̆ῒҬ ד ᵬ ד

̆҉ץ90% 18 ҩ ד ̆ҹ ᶫ ῀ ȁ ȁ₮ ῃ

Ữד ⱵȂ 

ᶭ 4A ̆҉ 1.0 AIS Ȃ 

 

图 12 厦门象屿农业产业级互联网平台 

4ȁ ľ ᴨ ȁ ⱬ Ŀң ̆ ľ ҺӈĿᴇṿ  

ѿ ľ ⅞ҍ ȁ ҍ֟ҙ ȁ ҍ⇔ Ŀ҈ ̆

֤ȁ ȁ ȁ Ὲ ̆ⱴ ֲ ̆ҹҙⱵ Ḡ Ȃ 

ԋ ᶫ ȁ ⱲῈ ȁ ᵬ ̆ ̆

Ḡ Ȃ 

҈ ᾴ ӟ ̆ ҍᴑҙ ȁ ꜚ ̆ ┴ ӟľ ҺӈĿ̆

₀ ⱬ ᴑҙ Ȃ 

̂҈̃Ὲ 2022 Һ ⅞ 

2022 ̆Ὲ ľΈԓĿץ ⅞ҹ ̆Ḡ ̆

Ḡ ≠ ȁ ֟ ȁOPM ̆ ⱬẠ Ҋץ ᵬ̔ 

1ȁ Ⱶ ̆ᴨ ̆ └ ҙ ̕ᴨ ҙⱵ ̆ ꜚ

└ ̕ᴨ ≠ ̆ ᵈ Ⱶ ȁ Ⱶ ̆ ̆ Ḡ ≠ ֟

Ȃ 
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2ȁ֟ ̆ Ҍ ȁ ȁ ȁ ᴨ֟ל ᶫ ҉̆ ѿ

ΐ ⱬ ֟ ̆ ȁ ֟ ᶫ Ὲ ≠ ̆ῒҬ

ᶫ ῤ ̆ Ⱶ ⱬ̆ ᾣᴟ EPCѿᵣ

Ȃ 

3ȁ ̆ ҍ ľ Ŀ̆ ᵬ ̕ⱴ

῏ Ữד ̆ ꜚ ȁPTA ֜◓ ̆ ̆ⱴ ⱬ

̕ ⱴ ҙⱵ ⱬ ̆ ȁ Ⱶᴨ̆ל ȁ ̆ⱴ

ȁ ꜚ̆ ⱬ≠ ̆ ̆ ̆ ҙ ῃ Ȃ 

4ȁ ̆ ⱴ ȁ ȁ Ὲ ҙⱵ ̆ ľRCEP Ŀ

ľѿ ѿ Ŀ ̕ⱴ ̆ ̆ⱴ ῀̆ῃ ľҬ ĺ

ĿľҬ ĺ ĿľҬ ĺ Ŀץ Ҭ ↓ ⱬ̕ ľ 250

҆ Ҍ ‚ ѿᵣ Ŀ ῃ ֟̆ ῃ ᵝᶫ Ⱶ, ᶭ ᶫ

Ⱶᵣ ̆ Ȃ 

5ȁ ̆ῃ ᶫ Ⱶ ̆ ѿ ȁ ȁ

ᵬᴩᵄ̆ ꜚ ҙⱵ Ȃ ľ῾ҙ֟ҙ ԑ Ŀד

№ ̆ľ ´Ŀ Ⱶ Ὲ ҂ ֟ ̕ľ Ŀ

ᶫ Ⱶ ѿ ᵬᴩᵄ̆ү ̆

ט ֟ Ȃ 

ȁ ῤῈ ҙ ’ 

̂ѿ̃   ᶫ ῃ ̆ € ҙ  

2021 ̆   ̆ᶫ ῃȁ ҳ Ȃ2021 ᵬ

₮̆ ᴨ ֟ҙ ᶫ ̆ ֟ҙ Һ ⱬ̕ӟ ӥ ̆ľ

ῃ ҩ ҉Ҍ Ҝ ̆ ῃ ῏ ᴪ ῃ ȁ

ĿȂ 

̆ Ⱶ ῏ԍľ ѿ Ŀ ̆ ₮ ľ ף ̆ ⱬ

̆ⱴ ̆ ȁ ֟ ᶫ ĿȂ ᶫ ҙ

ѿ € ̆ Ȃ 

̂ԋ̃ ל ⱴ▲ ᴇ ꜚ̆ ⱬ ₮  

2021 ̆ ‖ ⱴ▲ȁ ל ̆ ᴇ ꜚⱴ Ȃ ╠ ל
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̆ᶫ ץ ̆ Ữ ᴠᶭ ̆ ⱴ

ӂ QE Ȃᶫ ⱴ ̆ ᴇ ׅל Ҍ Ȃ 

ᶫ ᴑҙ └ ҙᴑҙ ȁ ȁ ᵣ ȁꜚ Ḡ

ȁ ȁү ‖ ΐ ̆ ᴇ ꜚ Ȃ 

̂҈̃ Ⱶ ̆ ᶫ ᴑҙ ΐ Ԉᴨל 

└ ҙ ῃ ҕ ѿ̆Ỳ ԅ ᶫ Ⱶ Ȃ

└ ҙᴑҙ Ғҙ ȁ ̆ ľᴇ ᵞ Ŀ ҹ ⱴ ᵣᶫ ľ

ῃȁ Ŀ̆ ᶫ ȁ֟ № ȁ ȁ ᴨ ȁ

Ḃ ȁ ῃ ₮ Ȃ 

ᶫ ᴑҙ ̆ҹ ᶫῃ ѿ Ⱶ̆ └ ҙᴑ

ҙ ̆ ΐ ԈᴨלȂ 

̂ ̃ ꜛⱬ֟ҙ ̆ Ⱶ  

Ⱶ Ҭ ₮̆ ῃ ᶫ Ҭ̆ל ≠

ᴪ̆ ῃ ᶫ Ҭ ᵝȂ └ ҙᴑҙ Ғҙ ȁ ̆

ľᴇ ᵞ Ŀ ҹ ⱴ ᵣᶫ ľ ῃȁ Ŀ̆֗

Ȃ 

Ԑ ȁ ȁֲ ȁ + ̆ ⌠ ᶫ Ⱶ

ҙ̆ ᶫ Ⱶᴑҙ ȁ Ⱶ ȁ ҙⱵ

Ȃ ᶫ ᴑҙ ᶭ ҙⱵ ȁ ȁү ̆ ᾢ

ҍҙⱵ ̆ Ȃ 

̂ԓ̃ᶫ ⱴ ̆ ᶫ ᴑҙ ֣ ≠ 

2021 ᵬ ľ⇔ ᶫ Ⱶ Ŀ̆ῒ ‗Ҭ ᴑҙ

ᵬ ⌠ԅ Ȃ ᶫ ῀

̆ ѿ ⱴ ԅ Ȃ ̆2023 ᶫ

6.1ַ҆ᾝ̆ Ⱶ Ȃ 

ᶫ ᴑҙ ҙⱵ ̆ү ̆ ᵣ ᴨ̆ ⱬ̆

̆ҹ ҍҬ ᴑҙӊ Ḥ ̆ ᶫ Ⱶ

ᴨ ᵣ̆ ᾢ֣ ⌠ ᶫ ≠Ȃ 



26 

第四节 重要事项 

ѿȁῈ ↕̆ ῤῈ ’ ץ̆ ῤ

Ὲ ’ ᴪ Ԋ Ȃ 

2021 ̆Ὲ Ὲ ̆ ҙ ῀ 4,625ַᾝ̆

28.40%̕ ≠ 21.60 ַᾝ̆ 66.22%̕ⱴ  ֟ 17.14%̆

ⱴ 6.38 ҩ № ̕ 0.93 ᾝ/ ̆ 72.12%̕ ꜚ֟  54.20

ַᾝ̆ ⱴ 41.40 ַᾝȂ2021 ̆Ὲ ֟ ṽ 67.31%̆ ⁞ 2.35 ҩ № ̆

ԍ ҙ ᴨ Ȃ2021 ̆Ὲ ≠ ȁ 65%̆ ҙ ῀ ̆

̆ ľΈԓĿ̂2021-2025 ̃ ⅞ Ȃ 

Ὲ 2021 ΐᵣ ’ ҉ ľ ҈  ҍ№ ĿȂ 

 

ԋȁῈ ҉ ̆

҉ Ȃ 

Ǵ   ŚҌ   

 

 

ᴍ Ὲ  

2022 4 19  
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